
pr ac tic al suggestions for media professionals from B u r r e l l e sLuce

1.    Use a hashtag. if you’re the organizer of the twitter chat you’ll need to create a hashtag 
and refer to it when promoting the event. if you’re a participant, include the hashtag in your 
tweets. Both actions help ensure that all posts pertaining to the chat are grouped together. 

2.      Change your privacy settings so that others can see your tweets. otherwise, 
moderators and other participants will not be able to view, share, or refer to your messages 
during the chat – even if you’ve used the hashtag. 

3.      Agree on a Twitter tool. there are many real-time twitter monitoring tools available that 
allow you to participate in the chat as well as keep an eye on your stream. test out a few 
beforehand. once you’ve found one you like, besure the other moderators and/or panelists 
are using the same tool. this will cut down on time lag.  

4.      Consider your time. if interest in the discussion lends itself to a recurring chat, you may 
want to address the topic in a series of conversations. this will ensure you’re getting the 
most out of the chat and maximize participation.

5.      Organize your questions by numbers and then refer to them throughout the chat. this 
will free up characters, as people won’t constantly need to restate the question. it will also 
help with overall flow and make it easier to follow the conversation. 

6.      Moderate — keep comments relevant to the topic at hand. if you want to engage a 
fellow participant about something not directly related to the chat, it’s advisable to remove 
the hashtag from your tweet. 

7.      Familiarize yourself with the rules of the chat. there are two basic rules of etiquette to 
follow when taking part in a twitter chat: use the hashtag and remain respectful of other 
participants. individual chats may also have their own set of rules. 

8.      Be aware of Twitter limitations. as with anything else done online, there is a possibility 
that technical glitches or outages will occur. if you should need to cut things short, 
voluntarily or otherwise, remain calm. You can always update participants on your other 
social media channels. after all, this is your community and, if you are a good contributor, 
people will be understanding. 

9.     Integrate the chat into other parts of your social media strategy. a twitter chat is 
just one device in you pr toolkit. consider how it will fit into other components of your 
communications plan and align with your strategic communications goals.  

10. Continue the conversation after the chat is over. create a linkedin group or facebook 
page around your hashtag. if possible, link to the chat transcript. BurrellesLuce provides the 
latest transcripts from the industry’s top social media chats and community events all in 
one place. (http://budurl.com/fh7z) this will extend the discussion and may provide some 
topic for future chats. 

focus: 
TwITTer ChAT

BOTTOM lIne: Twitter Chat provides an opportunity for constituents across 
geographic regions to connect and share ideas. with a little time, preparation, and strategy, 
Pr pros can effectively incorporate this form of social media into their outreach — delivering 
valuable content and fostering community around relevant discussions and shared interests.
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For a free consultation call 866.330.2768 or visit burrellesluce.com/chattp
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