
   1.  Invest in the right equipment. Most smartphones now take pretty good videos; however, if you want quality, you need 
to spend some money. For under $500, you should be able to purchase a decent DSLR camera, sturdy tripod, external 
microphone, and extra lighting to get you started. As you progress with your video initiatives, you may decide to add extras 
like a wireless lavalier mic or professional video editing software. But in the beginning, you don’t need to go overboard – just a 
quality camera and subject to film will do.

   2.  Content is paramount. The video must provide entertaining and useful content that delivers value. You only have 6 seconds 
to hook and keep a viewer’s attention. The more original and compelling your video appears the more engaged your audience 
will be. In general, videos that have little or no promotional material fare better than those that are too “salesy.”

   3.  Write a script and practice on camera before recording. There are a plethora of teleprompter apps now available, ensuring 
you stay on script and deliver a consistent and accurate narrative. Practice makes perfect! The more comfortable you are in 
front of the camera and the more familiar you are with your material, the more natural you will appear in the final product. 

   4.  Test and adjust the lighting before you record. The right lighting sets the tone, and generally, you want diffused, soft light to 
avoid sharp shadows. Bright white figures or dark contrasts are rarely flattering. 

   5.  Adjust your scenery. White walls don’t make for good backgrounds, and plants or other objects protruding from odd places 
can be distracting. You might even choose to invest in a green screen so you can include your own background images.

   6.  Pay attention to your audio. Use an external mike to capture your speakers and listen with headphones as you record. It will 
save you the trouble of having to re-record or edit later on, as you will be able to catch issues as they arise. Ensuring your audio 
is as ‘clean’ as possible (eliminating echoes and background noise) will improve the perceived quality of the video.

   7.  Keep your videos short and sweet. Anything over a few minutes in length can feel like an eternity online. Plus, many video 
sites limit duration to 10-15 minutes. If a long video is absolutely a must, you may want to publish it in multiple parts. 

   8.  Optimize for SEO. Put your company or brand name in the title of the video, along with any relevant keywords or phrases you 
want to promote. The description should include a hyperlink to your company’s website and blog. Then tag the video with 
other appropriate keywords to enhance search visibility based on keyword research. Avoid clickbait—it’s always a bad idea.

   9.  Post to your video hosting platform. Selecting the right platform for your target audience is essential. Options include 
YouTube, Vimeo, Wistia, JW Player, SproutVideo, Facebook, among others. You may want to use a link shortener for easy 
distribution on other sites like Twitter and LinkedIn, your corporate blog and/or online newsroom to encourage journalists to 
share your videos. 

 10.  Establish your own metrics for success. Viral videos are a rare phenomenon. So choose benchmarks aligned with your core 
objectives and aim to improve from there. Depending on your niche, you might decide 2,000 views is optimum. But views 
aren’t the be-all and end-all, duration and watch time or engagement may matter more to you. Don’t forget to take into 
account your budget and ROI.
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CONTACT US 
For a free consultation, or to find out more about Burrelles media relations planning, monitoring and measurement services, 
please contact us online or at: Burrelles.com | 800.631.1160

BONUS TIP: 
Avoid wearing stripes, plaid, or other highly-patterned clothing as it may cause image distortion. Solid colors (except white or 
black) work best. Neutral tones such as light pastels are suitable options.
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