
S
ocial media’s proliferation adds new duties and time demands as professionals seek 
to share and learn. Public relations and marketing, with primary responsibility for 
social media, are perhaps most affected. But solutions for streamlining social media 
(and its impact) already exist. 

The Emergence of Life Streaming  
Life streaming has been in beta for at least a few years. In recent months, this form of online 
social media has gained increased attention – thanks in no small part to Steve Rubel of 
Edelman, who recently ditched his Micro Persuasion blog in favor of a stream. His reason: 
“Blogging began to feel too slow and methodical,” among others. (http://www.steverubel.
com/frequently-asked-questions-about-this-lifestr). But what exactly is life streaming and 
should PR pros be quick to incorporate it into their social media strategy?

Life Streaming Defined  
According to Wordspy, “Life streaming is an online record of a person’s daily activities [both 
online and offline], either via direct video feed or via aggregating the person’s online content 
such as blog posts, social network updates, and online photos.” (http://www.wordspy.com/
words/lifestreaming.asp).

In short, life streaming allows you to combine the best of traditional blogs, micro-blogs, 
social networks, and video sharing sites into a one-stop-shop of all your online content. Posts 
can be short (140 characters), in essay style, a visual snapshot, or any combination. You are 
not limited to updating via the web only.

Posterous - a life streaming application that allows you to post any form of content you want 
via email - estimates that its web traffic is up 20-50 percent each month. This lends possible 
credence to the prediction that life streaming may, in fact, be the future of blogging and 
social media. Why? It allows you to get closer to reality, even for real-time communications. 
(Think Facebook and Twitter on steroids.)
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The Tools: Platforms for Life Streaming 
Just as there are hundreds of blogging and social media applications, there are a 
multitude of platforms to help get you started life streaming. Here are just a few of the 
ones you might come across:

   8 friendfeed allows you to interactively publish and share content across   
                   multiple channels. 

   8 Lifestrea.ms is a web-based email client that lets you send, update, receive,  
                   comment, and reply to messages, posts, and updates on a number of social  
                   media platforms.  

   8 Posterous is an application that lets you post anything you want via email. 

   8 Profilactic, a social media aggregator and life streaming tool, pulls together  
                   content from over 190 predefined sites, as well as those you choose. 

   8 tumblr posts mixed media messages across various sites from your browser,  
                   email, mobile phone, and desktop, among other places. 

   

PR and Marketing Take the Plunge 
In 2008, former Forrester researcher Jeremiah Owyang began talking about how brands 
would use Friendfeed as a form of social media press release (SMPR). At the time, brands 
(Ford is one example) were already beginning to create SMPR rooms based on life 
streaming applications. (http://www.web-strategist.com/blog/2008/06/10/how-brands-
will-use-friendfeed). 

There are a number of reasons public relations professionals may decide to incorporate 

life streaming into their social media strategy: 

   8 Create a uniform and consistent online identity 

   8 Centralize content

   8  Create better work flow 

   8 Streamline and disseminate messages across multiple sites

   8 See a snapshot of the activities appearing over time

   8 Generate interest in a brand, company, or client

   8 Update remotely via mobile, email, the web, or directly from a desktop  

   8 Bring real-time communication closer to reality  

   8 Engage audiences and encourage them to interact with content 

   8 Remain at the forefront of technology and innovation
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Holding Steady 
If you can relate to most of the statements in the previous section, you may be ready to 
incorporate life streaming into your strategy. However, there are also a few reasons why PR 
pros might decide to stay put, at least for the moment: 

   8 Life streams are done in real time, so, depending on the type and amount of  
                  content you produce, it’s possible that it won’t stay in front of your viewers long. 

   8 You might be tempted to lapse into informality with the content you post or  
                   you might not think before you post, as you can upload from remote locations  
                   (i.e., web, mobile, email, etc). 

   8 Unless you are using the web application, you may have less control over how  
                   your posts appear when published.

   8 Since life streams connect audiences from various platforms, your followers  
                   could get inundated with things they don’t necessarily want; how you interact  
                   and with whom you engage on Twitter might be different than Facebook,  
                    YouTube, or anywhere else you have a presence. 

   8 SEO becomes a little more challenging as status updates, videos, and lengthier  
                   posts have varying best practices and are indexed differently.

   

Updating Your Blog for the Times 
Rather than forgo the traditional or corporate blog, you may decide to give it a facelift 
– aligning it with real-time functionality to make it appear more stream-like. In fact, Om 
Malik, senior writer at Business 2.0 magazine, writes about “Twitter’s growing influence as a 
source of breaking news and how, in order to make sense of it all, we need more context. 
The best place to provide that context is now in blogs.” (http://gigaom.com/2009/08/13/
the-evolution-of-blogging).

Here are some life streaming tools that could be compatible with your blog:

   8  Lifestream, a WordPress plugin, displays your social feeds and photos in a  
                   manner similar to how you would do it on social networks.

   8  disqus and echo, two applications, aggregate all relevant comments (about  
                   your company, brand, or product found) on the web.
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Case Study: News Outlet Engages Readers With Life Stream 
The Austin American Statesman launched its life stream on August 28 – 30, 2009, after 
the city experienced record heat for nearly 70 consecutive days.  The stream was set 
so that anyone could post to it by simply emailing a given address. (Contributions 
were moderated by Stateman staff.) Published photos were also displayed on the 
newspaper’s homepage, gallery, and print editions. (The gallery alone received over 
70,000 page views.) To garner attention, the outlet leveraged its existing Weather 
Watch blog, as well as its Twitter and Facebook pages. All in all, the Stateman 
considers its foray into life streaming a success and hopes to incorporate the 
concept into future initiatives. (http://www.oldmedianewtricks.com/case-study-on-
storystreaming-a-day-in-the-sun).
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About Us 
BurrellesLuce helps communication professionals maximize their media relations 
results by identifying relevant publicity channels, and capturing and measuring all their 
coverage in local and national print, web, blog, online, social media, and broadcast 
outlets. Besides delivering content, the company’s online platform, called BurrellesLuce 
2.0®, enables clients to target and connect with journalists and bloggers, track media 
coverage, and measure the impact of their outreach efforts. The platform has been 
further enhanced with the introduction of BurrellesLuce iMonitor®, a self-guided media 
monitoring tool that powers instant searches covering the most local, national, and 
international news from free and subscription sources, including social media. Founded 
in 1888, BurrellesLuce has a long history of innovation and is an experienced provider of 
media monitoring and measurement services in the United States.

to find out more about BurrellesLuce media relations planning, monitoring 
and measurement services, please visit: www.burrellesluce.com/lifewp or call 
800.840.2565 
 

Contact Us 
To find out more about BurrellesLuce media relations planning, monitoring and 
measurement services, please visit: www.burrellesluce.com/lifewp or call 
800.840.2565 

Whether you choose to use a third-
party plug-in on your corporate 
blog or website or employ one of 
the many life streaming platforms 
available, select the appropriate 
tools based on your goals and 
objectives and determine what 
works best with your overall social 
media strategy. 

 

Five Life Streaming Best Practices 
Regardless of whether you are looking to jump to a new life streaming platform or 
update your existing corporate blog, with other forms of social media, you’ll need to 
remain transparent and genuine in your communications. To this you’ll also want to: 

       1.      decide where to host your stream. You may choose to use third party plug- 
                 ins on your blog or website, or employ one of the many life streaming platforms  
                 available. The decision should be based on your goals and objectives and what  
                 works best with your overall social media strategy.  

        2.      select which content to include. Connect only to online media or networks  
                 that are significant to you, or your constituents, or where you already have a  
                 web presence. Otherwise you’ll wind up with clutter. You can always add or  
                 subtract connecting streams as your social media strategy evolves. 

        3.      use good judgment when posting sensitive material. Since life streaming  
                  has taken real-time communication to the extreme with its flexibility and  
                  portability, you’ll want to be careful about the types of things you post. If it’s  
                  of a sensitive nature, you won’t want it living forever, if at all, on the web. 

         4.      Promote your life stream via other digital channels. Include a link or button  
                  in your e-newsletter, incorporate it into your multimedia press release, or  
                  reference it on your website. 

        5.     engage and listen to your audience. Since a life stream is essentially a more  
                 portable and interactive, real-time version of your blog, you’ll want to continue  
                 to craft compelling content to keep your constituents coming back for more.  
                 And like other social media platforms, you’ll need to make sure you listen and  
                 respond to what people are saying about your organization or brand. 


