
pr ac tic al suggestions for media professionals from B u r r e l l e sLuce

 1.  Grab them with surprise or a strong news hook. make it clear that your story 
will be timely, important and relevant to the specific outlet’s audience

 2.  Be judicious with the jargon. this is especially true in the case of editors whose 
outlets are geared to a general audience. With specialist trade editors, however, 
limited insider language is acceptable, and may even build credibility.

 3.  Keep it brief. Your pitch is like a headline. it’s meant to interest the editor in 
reading on — and then following up with you.

 4.  Paint the big picture. make it easy for editors to envision a great story, by 
pointing to pertinent trends and recent developments. let them know you’re 
ready with more material and other sources.

 5.  Do your homework. Know the writer’s work and preferences, and make sure 
your story wasn’t already written. But if it builds on previous coverage, that could 
be an advantage.

 6.   Localize the content. audiences want to know how your story affects them 
and their neighbors. add local names or mention local impacts to improve the 
odds of your story being published.

 7.  Tailor your distribution. pitch writers and outlets according to a story’s fit. 
otherwise, you risk getting a reputation as a pest – and a lazy one at that.

 8.  Work the news cycle. Your feature could be just right for a slow weekend news 
schedule. Work sunday, and your hot story could headline on monday.

 9.  Use humor, when appropriate. if you know that the person to whom you’re 
pitching has a funny bone, you can inject some humor into your pitch. otherwise, 
keep it serious.

 10.  Avoid sending attachments. they smack of spam and, in any case, you want 
writers and producers to contact you directly for the full story.

focus: 
MeDiA PiTchinG (viA eMAiL)

BoTToM Line: A successful pitch requires that you know editors, 
writers, outlets and audiences as well as you know your clients, products 
and services.

75 east northfield road livingston, nJ 07039  www.burrellesluce.com

For a free consultation call 866.330.2768 or visit burrellesluce.com/emailtp
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