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ver-quickening technological advances mean more outlets to pitch and more 
opportunity for you to directly reach your target audience. Whether the medium is 

print, online, broadcast or some combination, the goal is still the same: get in touch with the 
appropriate journalists, bloggers, and constituents.  

It used to be that public relations professionals would send out a press release. If a journalist 
was interested or shared a similar beat, PR might be rewarded for the effort with a fairly nice 
write-up on behalf of their company or product.  Conversely, PR might send a release out 
over one of the paid premium wire services, and hope that the release got some pickup. 
The same might be said when blogging first came on the scene. Today, the press release still 
remains a vital part of any media relations campaign, while the rules have certainly changed 
with the times. Getting your news noticed isn’t as straightforward as before.

The Challenges of Media Relations in a Tech-Driven World 
Recent changes in the media have left some public relations and marketing practitioners 
apprehensive about the future of print publications and the media industry at large. The 
good news: regardless of the format, audiences are hungry for information, perhaps now 
more than ever. But besides trying to reach their target audience in its preferred or traditional 
manner, PR professionals now face the additional challenge of sifting through boatloads of 
web-content and premium web content to ensure its messages are heard. 

The changing world of media relations is also affecting journalists. Among other things, 
they’ve had to adapt to a reversal of the byline process (i.e., they aren’t always the first to get 
the pitch), an increase in niche media, and expanded responsibilities, such as writing for web 
editions or blogs. 
 
 

8 www.BurrellesLuce.com   8 800.631.1160          

New rules for Media relatioNs

Recent changes in the media have 
left some public relations and 
marketing practitioners apprehensive 
about the future of print publications 
and the media industry at large. The 
good news: regardless of the format, 
audiences are hungry for information, 
perhaps now more than ever.



8 www.BurrellesLuce.com   8 800.631.1160

The More Things Change, The More They Stay the Same 
Despite the many changes, the qualities or traits that define good media relations 
have remained the same. So, as always, before preparing your press release, do your 
homework and familiarize yourself with the preferred topics and recent writings of your 
target journalists, including bloggers.  Then do some additional checking to ensure that 
your audience is also the audience for the media you’re about to pitch. 

Following are several other time-tested measures you should initiate to make your 
announcement as effective as possible. 

8 Define your media focus. Try to limit your pitches to only those outlets that directly      
         serve your target audience. Do your research and then focus on those outlets that    
         are most likely to provide opportunity. Resist the urge to send scattershot emails.

8 Review your outreach tactics. Pitch journalists and bloggers via a delivery channel    
         that’s appropriate for each recipient.  (Believe it or not, some journalists still prefer                 
         fax to email.) There’s no use wasting your efforts on a great pitch that never  
         makes it into the hands of the intended writer. 

8 Send a release when there’s something worth while to announce. You certainly  
         want to keep your audience continually aware of what’s going on in your  
         organization. But be careful: Sending too many releases that don’t address their  
         interests or needs can cause your audience to take you less seriously than you’d like.

Connecting with Today’s Audience 
The rise of online media requires that many public relations professionals consider how 
they distribute their news. Here are some rules for sending releases to an increasingly 
tech-savvy audience.

Tailor your release so that it directly relates to your target audience or 1. 
constituents, rather than the journalist or blogger who may pick up the story. The 
Internet is rich with consumer-driven media. As such, your audience is more likely 
to receive the information directly rather than through a third party.

Create announcements according to specific types of recipients2. , such as blogger, 
journalist, and target audience. This might entail a little more work, but at least 
you’ll appeal to each group based on its individual preferences.

Optimize your press release for Search Engine Optimization (SEO).3.  With more 
content flowing online, you’ll want your press release to be top of mind and at the 
top of the search stack. 

Craft a multimedia release.4.  Including pictures, video, and text can make your 
release more appealing to an online audience and give the journalist or blogger a 
more compelling reason to write about your company or client.

Design a separate social media or multimedia release.5.  You may even want 
to take it up a notch by using a unique template, reminiscent of a web page or 
blog. Whatever you decide, be sure to include “share this” buttons. This will help 
encourage redistribution. 
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bloggers and “citizen journalists” 
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Find a Solution That’s Right for You 
The rise in social media means bloggers and “citizen journalists” are joining traditional 
journalists as key influencers. More traditional and online media means more 
opportunity to get the word out about your company or brand. To ensure you are 
reaching the right influencers, you need a digital database like BurrellesLuce Media 
Contacts, a timely, relevant, and affordable resource.

 
8 Search through our database of hundreds of thousands of traditional and   
         online media contacts. The key to successful media relations starts with research.  
         BurrellesLuce Media Contacts lets you find and search for journalists and media  
         sites by name or publication. Discover which individuals are currently covering your  
         topic or who has written about your subject in the past. Stories are archived for 45  
         days so you can get a true feel for what the journalists are saying. 

8 Build and manage media lists effortlessly. Create and save your custom media  
         lists based upon your target journalist, beat, subject, audience, geography,  
         circulation and other useful categories. Or import your own private media contact  
         and non-media sources at no additional cost. 

(Contact information is kept up-to-date by user-driven activities. The stop light system lets you see when they information was last reviewed.)
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8 Target the most up-to-date contacts. Our sources are updated daily by  
         user-driven activities. BurrellesLuce Media Contacts features a one-of-a-kind “stop  
         light” indicator lets you know when the data have been checked last. As soon as you  
         save a contact to a media list, it automatically goes in the queue for processing.  
         Have a pressing announcement you need to get out right away? You can also  
         request “on the fly” updates. In either case, you know you are getting the most  

         accurate information available. 
 
8 Distribute your release for free. Customize your own template and seamlessly  
         integrate your newsroom, reinforce your brand, and establish a recognizable  
         media presence with Custom PressKit. You may also opt to use one of Media  
         Contacts’ multimedia, interactive release templates for maximum impact. Distribute  
         it to up to 2,500 destinations at no additional cost.

Conclusion 
If one thing is certain, it is that technology and the media continue to change. Even 
so, some old rules still apply: To get your news and press releases in the right hands 
you have to do your homework. Target journalists, bloggers, and your key audience in 
formats that resonate and align with their preferences. Some game changers, such as 
issuing separate releases based on outlet or crafting multimedia releases can also keep 
your audience engaged.  Using BurrellesLuce Media Contacts can help you make the 
most out of your media relations campaigns.

About Us 
Make sure you capture and measure all of your coverage in local and national print, 
blogs, online, and broadcast outlets. BurrellesLuce helps communication professionals 
maximize their media relations results through a full range of planning, monitoring, 
and measurement services. Besides delivering content, the company’s online platform, 
called BurrellesLuce 2.0, enables clients to target and connect with journalists and 
bloggers, monitor the media for coverage, and measure and understand the impact of 
their outreach efforts. The platform has been further enhanced with the introduction of 
BurrellesLuce iMonitor, a self-guided media monitoring tool that powers instant searches 
covering the most local, national and international news from free and subscription 
sources, including social media. 

For more information or to get started with iMonitor, call 800.840.2565 or visit  
www.burrellesluce.com/contactswp

Contact us 
To find out more about BurrellesLuce media relations planning, monitoring and 
measurement services, please contact info@burrellesluce.com or 800.840.2565. 


