
pr ac tic al suggestions for media professionals from B u r r e l l e sLuce

 1.  Treat your release like a mini web page. as always, a release needs to be crisp 
and meaningful. in today’s digital world, however, you should enhance a release 
with keywords, embedded links, and multimedia content.

 2.  Put your company name in the headline. if the release topic doesn’t lend itself 
to a headline mention, aim for the first paragraph or a subhead. these are also 
the best positions for placing relevant keywords or search terms.

 3.  Provide a hyperlink to the company’s website. insert a hyperlink at the first 
mention of the company’s name, and in the release boilerplate.

 4.  Include additional search terms far up in the release. in the context of the 
entire release, however, keyword density should be limited to about two percent 
of total word count.

 5.  Add graphics, including your logo. attractive graphics can help you stand out 
in a crowd. and use of your logo definitely heightens brand recognition.

 6.   Hyperlink key terms to related content on your site. examples of key terms 
include a list of features, a product application note, or a product homepage.

 7.  Encourage distributors, user groups, and industry or professional 
associations to link to your release. point out the value of your announcement 
for their customers and members. if your news is relevant enough, they may 
include the link. and the more links, the better the odds of moving up in search 
engine results.

 8.  Take advantage of the SEO enhancement features offered by your content 
distribution service. among other benefits, those enhancements significantly 
extend the amount of time that your content can be found through a search.

 9.  Consider preparing twin releases. not identical twins, but fraternal ones: a 
“just the facts” version for direct distribution to print editors, and an seo version 
for web distribution, using the same core content.

 10.  Publish the release on your own website. don’t forget this easy step, since 
your website is part of the media universe scoured by search engines.

focus: 
SEArCH EngInE OPTImIzATIOn

bOTTOm lInE: The rules for writing news releases have changed 
with the web’s emergence as a powerful distribution channel and searchable 
storehouse for news. Therefore, communicators are well advised to prepare 
releases that maximize pickup by search engines.

75 east northfield road livingston, nJ 07039  www.burrellesluce.com

For a free consultation call 866.330.2768 or visit burrellesluce.com/seotp

10
 ti

ps
 fo

r 
pr

 su
cc

es
s


