
pr ac tic al suggestions for media professionals from B u r r e l l e sLuce

1.     A fool. if any of the next “never-be” traits apply to you, this april fool’s or any other day, try hard to 
throw off that burden. if you don’t at least attempt the attempt, you’re fooling nobody but yourself. 
Being a fool is never a good thing, especially when the reputation and success of your company, 
client, or brand are on the line. 

2.     A slacker. if you define pr as a rote act of preparing and distributing press releases, it’s time to 
get a new dictionary. Journalists and bloggers don’t object to being pitched IF it’s tailored to the 
recipient and with their audiences’ interests in mind. anything short of that effort is professionally 
shabby. and shabby work produces shabby results.  

3.     Deceptive. While you can’t be expected to divulge business secrets, you’re expected to be 
transparent. for example, if you’ve given a blogger free “samples” to endorse your product or if you 
have special ties to a journalist, today’s standards — and today’s audiences — demand that you be 
upfront about it.  

4.     Self-serving. With the ever-growing popularity of online and social media, the days of merely 
casting out your content and waiting for someone to bite are gone. now it’s all about engaging 
with your audience and producing content that relates to their needs and demonstrates value.   

5.    Insincere. people want to partner with businesses that listen and show that client needs and 
opinions matter. if you’re into social media just because it’s the current “cool” thing, or because you 
think it will somehow boost your reputation, your constituents will quickly catch on that you don’t 
have their best interest at heart. 

6.   Impatient. You may want it all, but don’t expect to have it all now. regardless of your audience, 
forging meaningful relationships takes time, plus a willingness to listen and respond. the more 
thoughtful and thought-provoking your interactions the deeper and longer-lasting the bonds. 

7.     Intimidated. We are all students of digital communications. so rather than put down your 
smartphone and delete your profiles, or hand the controls over to a self-styled guru, take some 
time to research and understand how social media can fit into your overall communications goals. 
then experiment, learn, and evolve from there.

8.     A spinner. they say you’re being disingenuous or perhaps downright manipulative. You think 
you’re being “creative.” in this contest of “they say, you say,” they always win. if you have to spin a 
story to make it appealing to the media or your audience, you’re probably better off not writing 
that particular piece.  

9.      A spammer. nobody likes a spammer. in fact, there’s nothing like spam to irk recipients and 
drive down credibility. spamming practices also put you at risk for being blacklisted by the media 
and other internet Vips. distribute only to those who’ve opted to get communication from you 
or your client, and to those who show interest in your messages, such as a journalist who has 
written on a similar topic. even well-meaning participants may be viewed as spammers (and their 
communication dismissed) if their activity and content don’t appear to follow best practices. 

10. A troll. (no, not the fuzzy-haired toy that first gained popularity in the 1960s.) internet trolls get 
their name from the phrase “trolling for newbies” or “looking for suckers.” they are real people 
attempting to bait others by posting extraneous, controversial, or provocative comments. their 
raison d’être? to create an emotionally charged debate. if trolling is your game, pr is an unwise 
career choice. 

april fool’s edition: 
ThIngS To never Be In Pr (Any TIme of yeAr)

BoTTom lIne: In today’s altered business environment, Pr pros can 
confidently perform their craft by learning and applying the accepted rules of digital 
media.  But integrating those rules into their daily practice involves recognizing what 
not to do, as well as what should be done April fool’s day and any other day of the 
year, for that matter.   

for a free consultation call 866.330.2768 or visit burrellesluce.com/april2010tp
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