
pr ac tic al suggestions for media professionals from B u r r e l l e sLuce

 1.  Be ready to deliver. create backup material that you can email immediately. if you’re 
offering access to executives or experts, make sure they’re available and prepared in 
case the reporter says, “good idea, how about today?”

 2.  Do some research. Before calling, read the reporter’s recent work and learn about his 
or her interests. also make sure your story hasn’t just been covered in the same media 
outlet, or that at least you can contribute a fresh angle or new information.

 3.  Expect to hear, “So what?” that’s the key news question. develop an answer that 
explains why audiences will care; you might mention local names and impacts that bring 
the story close to home, or describe how recent trends boost the story’s worthiness.

 4.  Offer an exclusive, gain an edge. the news business is very competitive, so a scoop is 
music to a reporter’s ears. But if you offer an exclusive, be certain that the exposure you 
gain is worth more than the coverage you forego.

 5.  Consider writing first. sending an email ahead of time can help get the reporter on 
your wave length. furthermore, if you’re writing to someone with whom you’ve never 
had contact, you won’t be a complete stranger when you do call.

 6.   Practice makes perfect. Write down your pitch and rehearse it until you can speak 
naturally, with no script.

 7.  Conduct a time check. if you get the reporter on the phone, introduce yourself, and 
then ask whether it’s a good time to talk. if the reporter says yes, great. if the reply is no, 
ask what a better time would be and offer to email background information.

 8.  Keep it brief. ten to 20 seconds are all you have to make an initial impression that’s 
positive enough to buy you time for elaboration. remember, your pitch isn’t the story. 
it’s the inducement meant to interest the reporter in hearing more.

 9.  Admit a double pitch. if you’ve called another reporter in the same newsroom, make 
that fact clear right away.

 10.  Anticipate voicemail. if you have to leave a message, don’t ramble. introduce yourself, 
say you’ll send information by email, and leave your callback number. state your number 
slowly, and give it twice.

focus: 
MEDiA PitChing (viA tElEPhOnE)

BOttOM linE: A successful telephone pitch will move a reporter from 
indifferent to receptive – someone who’s willing to hear your ideas in the expectation 
of preparing a story that will resonate with readers, viewers, or listeners.
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For a free consultation call 866.330.2768 or visit burrellesluce.com/phonetp
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