
pr ac tic al suggestions for media professionals from B u r r e l l e sLuce

 1.  Invest in the right equipment. for less than $1,000, you should be able to purchase 
a decent camera, sturdy tripod, external mike, and extra lighting to get you started. as 
you progress with your video initiatives you may decide to add more gadgets. But in the 
beginning, you don’t need to go overboard – just a quality camera and subject to film will do.

 2.  Provide entertaining and useful content. You only have 10 seconds to hook and keep a 
viewer’s attention. the more original and compelling your video appears, the more engaged 
your audience will be. in general, videos that have little or no promotional material fair better 
than those that are too “pitchy.”

 3.  Write a script and practice on camera before filming. the more comfortable you are in 
front of the camera and the more familiar you are with your material, the more natural you 
will appear in the final product. 

 4.  Test and adjust the white balance and lighting before you film. Bright white figures or 
dark contrasts are rarely flattering. 

 5.  Adjust your scenery. White walls don’t make for good backgrounds and plants or other 
objects protruding from odd places can be distracting. down the road, you might even 
choose to invest in a “green screen” so you can include your own background images.

 6.  Pay attention to your audio. use an external mike to capture your speakers and listen with 
headphones as you record. it will save you the trouble of having to re-record or edit later on, 
as you will be able to catch issues as they arise. 

 7.  Keep your videos short and sweet. anything over a few minutes in length can feel like 
an eternity online. plus, many video sites limit duration to 10 minutes. if a long video is 
absolutely a must, you may want to try publishing it in several parts.

 8.  Optimize for SEO. put your company or brand name in the title of the video, along with 
any relevant keywords you want to promote. in the description include a hyperlink to 
your company’s website and blog. then tag the video with other appropriate keywords to 
enhance search visibility. 

 9.  Post to various video sharing sites. these can include Youtube, facebook, Vimeo, revver, 
and Blip.tv, among others. You may also want to create a shortened url for easy distribution 
on other sites like twitter, your corporate blog and/or online press center to encourage 
journalists to share your videos. 

 10.  Establish your own metrics for success and work from there. Viral videos — videos with 
one million or more views — are a rare phenomenon. so choose benchmarks aligned with 
your core objectives and aim to improve from there. depending on your niche, you might 
decide 2,000 views is optimum.  don’t forget to take into account your budget and roi.

focus: 
OnlInE vIdEO

bOTTOm lInE:  With its moving pictures and sound video more 
easily grabs and holds the attention of online audiences. With compelling 
content and a little practice you can break through the chatter and take 
your Pr to the next level. 
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For a free consultation call 866.330.2768 or visit burrellesluce.com/videotp
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